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The Speaker's Coach, 1/e
60 Secrets to Make Your Talk, Speech or
Presentation Amazing
Graham Shaw
9789353943561
Business, Finance & Management >
Self-Help, Skill Development
Pearson ǀ Rs 399 ǀ 272pp ǀ Paperback ǀ B Format
April 16, 2020

Do you have a talk, speech or presentation looming? The Speaker's Coach reveals the
secrets of how to make it effortless. With quick-read tips, find out how to prepare what
to say, deliver with confidence and leave them wanting more.
Author Bio
Graham Shaw is a speaker coach and professional conference speaker. He specializes in
advanced communication skills and has helped thousands of people to develop the
professional skills required to make convincing presentations. Many directors and
managers required to make important speeches and conference presentations have
benefited from Graham’s coaching. In particular he coaches people to enhance their
personal presence and impact. He is a coach to TEDx speakers at TEDx Vienna 2017.
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The Ten Principles Behind Great
Customer Experiences
Matt Watkinson
9789353943646
Business, Finance & Management >
Management
Pearson ǀ Rs 599 ǀ 240pp ǀ Paperback ǀ Royal
April 16, 2020

Overall WINNER - CMI Management Book of the Year 2014
WINNER - Innovation & Entrpreneurship Category at the CMI Awards 2014
Create a great customer experience whoever you are.
Customers are powerful. They have a loud voice, a wealth of choice and their expectations are higher
than ever.
This book covers ten principles you can use to make real world improvements to your customers’
experiences, whatever your business does and whoever you are.
For managers, leaders and those starting a new business, the book shows that making improvements
customers will appreciate doesn’t need to be complicated or cost a fortune.
Author Bio
Matt Watkinson is a designer and consultant who helps businesses get their customer experience right.
He has worked with household names, design agencies and management consultancies at home in the
UK, in Europe and America. Learn more about Matt at www.mattwatkinson.co.uk.
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Your First 100 Days:
Make maximum impact in your new role, 2/e
Niamh O'Keeffe
9789353943936
Business, Finance & Management >
Leadership, Management
Pearson ǀ Rs 399 ǀ 176pp ǀ Paperback ǀ Demy
April 16, 2020

ACCELERATE YOUR LEADERSHIP SUCCESS IN YOUR FIRST 100 DAYS - AND BEYOND
The first 100 days is a key indicator of success in your new role. With structured planning, commercial insights and
leadership coaching, Niamh O'Keeffe provides all the crucial insights to empower any time-pressured leader to
achieve the very best start.
Through its focussed approach, practical advice and exercises, frequent check-ins and real-life examples, Your First
100 Days is your all in one guide to getting ahead. Structured in bite-sized chunks and arranged along a 100-day
timeline, you can create, deliver and sustain an effective plan during this crucial early phase to hit the ground
running.
"Unlocks the secret of getting ahead, by getting you off to a great start."
Gene Reznik, Group Chief Strategy Officer, Accenture
"Niamh’s framework and approach provides a valuable and practical resource to create the positive momentum
for your first 100 days."
Mark Spelman, Head of Thought Leadership, World Economic Forum

Author Bio
Niamh O’Keeffe is the founder of First100, a business dedicated to accelerating the leadership
performance of executives in their first 100 days, established in 2004. On average, her clients have
evaluated their leadership performance to have improved by at least 30% as a result of the First100™
program. She knows first-hand the needs of this market and is well-qualified both by training and
experience to meet their needs. Niamh is also the author of Your First 100 Days: How to Make Maximum
Impact in Your New Leadership Role.
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7 Skills for the Future, 2/e
Adaptability, Critical Thinking, Empathy, Integrity,
Optimism, Being Proactive, Resilience
Emma-Sue Prince
9789389588170
Business, Finance & Management >
Self-Help, Business Ethics, Skill Development
Pearson ǀ Rs 499 ǀ 360pp ǀ Paperback ǀ Demy
April 16, 2020

This business book is great for leaders, middle managers, entrepreneurs and anyone interested in:
•
•
•

PERSONAL DEVELOPMENT
SOFT SKILLS FOR THE FUTURE
RESILIENCE & ADAPTABILITY

Feeling in control over your life is crucial to success and wellbeing.
Our world is changing - so fast, so furiously, so ferociously - that to stand out you need to tap into your own
resources and competences. Doing so puts you firmly back into the driving seat of your own life, enabling you to
be happier, find and do work you love and have a true sense of purpose. But what are the key competences that
you need?
7 Skills for the Future sets the scene for seven new soft skills that will propel you forward. Through a
combination of scientific research, no-nonsense advice, practical exercises and case studies, this book shows you
how to understand, develop and use:
•
•
•
•
•
•
•

Adaptability - respond better to opportunities and change by being flexible and agile
Critical thinking - think smarter, more resourcefully, creatively and collaboratively
Empathy - nurture all your relationships by learning how to listen and be present
Integrity - trust, values and honesty are the name of the game now as is authenticity
Optimism - be the most positive person you know
Being Proactive - respond rather than react and learn to reinvent yourself
Resilience - make mistakes, bounce back, learn from experience and move on to the next challenge

By learning how to tap into these essential skills, and understanding how to put them into practice each day of
our lives, we can be happier, more effective and abler to cope with change in an uncertain and exciting future.
Happy Reading, please do share your thoughts with us
Author Bio
Emma Sue Prince is a specialist in experiential learning and believes strongly that this methodology is key to
developing life skills and soft skills as it is the only way to develop self-awareness, upon which all behavioural
change is based. She runs Unimenta (www.unimenta.com) home of the 7 future skills
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The Financial Times Guide to Making the
Right Investment Decisions
Michael Cahill
9789353943653
Business, Finance & Management >
Investment, Personal Finance
Pearson ǀ Rs 750 ǀ 372pp ǀ Paperback ǀ Royal
April 16, 2020

Do you want to feel more confident about your investment decisions?
Do you need to have a better understanding of how the stock markets value a business?
Do you want to know what the key ratios are that drive share price performance?
The Financial Times Guide to Making the Right Investment Decisions is the insider’s guide to how the market
examines companies and values shares. It helps you understand the factors that drive long term wealth creation as
well as highlighting the key risks that lead to value being destroyed.
Originally published as Analysing Companies and Valuing Shares, this new edition has been fully revised and
includes a new and easy to follow framework for understanding valuation. Perfect for investors at all levels, it
guides you through the investment maze, and highlights the key issues you need to consider to invest successfully.
The Financial Times Guide to Making the Right Investment Decisions:
·
·
·
·
·
·

Gives you an easy to follow framework to guide your decision-making
Explains clearly and concisely key financial concepts and how they drive valuation
Shows you the key ratios to monitor and how they affect share prices
Illustrates the key risks and warning signals that will help you avoid losses
Identifies the qualities of company management and governance that differentiates winners from losers
Brings the issues and numbers to life with real examples and case studies

In a challenging economic and stock market environment, the need to take better informed decisions is vital. This
clear, common sense guide provides a comprehensive and accessible framework for understanding the valuation of
a business and what drives its share price. Knowing the key numbers, ratios and techniques that professional
investors use will help you to reduce your risk and invest more profitably.
Michael Cahill is an established analyst and coach, and head of MarketMatters, a training company that specialises
in demystifying company valuation and how markets work. A Cambridge economics graduate, he worked for 16
years as an investment analyst in both broking and fund management, including 10 years at UBS Warburg as a
member of one its top-rated research teams.
Michael’s clear and common sense approach to analysing companies and valuing shares was first published in 2003.
In this edition, he has taken this subject a stage further, creating a new framework that makes company valuation
even more intuitive and accessible.
Pan Macmillan India

Rights: Indian Subcontinent

ADVANCE INFORMATION

How to Have a Brilliant Life, 2/e
Put a Little Bit More In. Get So Much More Out
Michael Heppell
9789353943615
Business, Finance & Management >
Success Self-Help
Pearson ǀ Rs 450 ǀ 328pp ǀ Paperback ǀ Demy
April 16, 2020

Do you want to live life to the full? To know in years to come that you really gave it your all – and got the most
out of it?
The simplest way to a brilliant life is by making sure you’re paying attention to the stuff that matters, in every
area of your life, and by making positive and lasting change where it’s needed, when it’s needed.
Although that’s not rocket science, it’s so very easy to just get swept along by the flow and then wonder what
happened. We all need a bit of help to make sure we’re living our best possible life. And that’s where this book
comes in.
Taking each area of your life by the horns, you’ll quickly start to see what’s working well and where attention is
needed. One small action at a time, you’ll move towards your own Brilliant Life.
STOP LIVING AN ORDINARY LIFE
START LIVING A BRILLIANT ONE
Author Bio
Michael Heppell is the UK’s number one motivational trainer. His programmes on Brilliance have been attended
by thousands of individuals and used by hundreds of companies across the UK and overseas as a way to motivate
individuals to be all they can be. His current clients include major blue chip companies, high street retailers and
Government bodies, plus individuals.
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Lead Your Team in Your First 100 Days
Niamh O'Keeffe
9789353943592
Business, Finance & Management >
Leadership, Management
Pearson ǀ Rs 399 ǀ 200pp ǀ Paperback ǀ Demy
April 16, 2020

Shows anyone coming into a new leadership role how to position themselves as an effective leader
from day one and how to gain exceptional results from their team.
We all know the importance of making a strong start in a new role. Nowhere is a leader’s success or
failure more obvious than in the performance of their team. This quick read will help new leaders firmly
establish themselves at a time of uncertainty and generate teams who perform at their maximum.
This 100-minute read is 100% practical and breaks down the 100 day period into 5 sections:
@ Start
@ 30 Days
@ 60 Days
@ 90 Days
@ End
It shows you the targets you should be aiming to achieve by each deadline and provides assistance at
every stage on reviewing your team’s performance and planning ahead. Containing case studies, lists,
coaching notes and exercises, this is the ultimate accessible guide to leading a team
Author Bio
Niamh O’Keeffe is the founder of First100, a business dedicated to accelerating the leadership
performance of executives in their first 100 days, established in 2004. On average, her clients have
evaluated their leadership performance to have improved by at least 30% as a result of the First100™
program. She knows first-hand the needs of this market and is well-qualified both by training and
experience to meet their needs. Niamh is also the author of Your First 100 Days: How to Make
Maximum Impact in Your New Leadership Role.
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The Financial Times Guide to Investing
The Definitive Companion to Investment and the
Financial Markets
Glen Arnold
9789353943783
Business, Finance & Management >
Finance & Management, Investing
Pearson ǀ Rs 999 ǀ 592pp ǀ Paperback
April 16, 2020

The Financial Times Guide to Investing is the definitive introduction to the art of successful stock market
investing. Bestselling author Glen Arnold takes you from the basics of what investors do and why
companies need them through to the practicalities of buying and selling shares and how to make the
most from your money. He describes different types of investment vehicles and advises you on how to
be successful at picking companies, understanding their accounts, managing a sophisticated portfolio,
measuring performance and risk and setting up an investment club.
The third edition of this investing classic will give you everything you need to choose your shares with
skill and confidence. Thoroughly updated, this edition now includes:
- Comprehensive advice about unit trusts and other collective investments
- A brand new section on dividend payments and what to watch out for
- An expanded jargon-busting glossary to demystify those complex phrases and concepts
- Recent Financial Times articles and tables to illustrate and expand on case studies and examples
- Detailed updates of changes to tax rates and legislation as well as increases in ISA allowances and
revisions to capital gains tax
Author Bio
Glen C. Arnold, PhD, runs his own equity portfolio and a property development company from his office
in the heart of rural Leicestershire. He teaches at Schroders Investment Management and leads
investing seminar days for private investors. www.glen-arnold-investments.co.uk
Glen is the author of the UK’s number 1 investment book, The Financial Times Guide to Investing, as well
as the investing classics, The Great Investors, The Financial Times Guide to Value Investing and Get
Started In Shares. He has also written several market-leading university textbooks including Corporate
Financial Management.
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The Financial Times Guide to Leadership
How to lead effectively and get results
Marianne Abib Pech
9789353943745
Business, Finance & Management >
Leadership & Management
Pearson ǀ Rs 750 ǀ 368pp ǀ Paperback ǀ Royal
April 16, 2020

"My shelves groan under stacks of leadership books. But just a very few stand out as solid gold. The Financial Times
Guide to Leadership merits inclusion in that select company. There is simply no excuse for not applying its very
practical steps. I'd urge you to start or continue your journey here!"
Tom Peters, author of In Search of Excellence
The Financial Times Guide to Leadership is a one-stop shop for professionals at every stage of their leadership
journey. Whether you’re just starting out or are looking to upgrade your current skills, this practical guide takes you
through the core building tools of self-awareness, influence and execution.
With thought-provoking exercises and action points throughout, plus handy chapter summaries for when you need
to access information, this book is your roadmap to becoming a better leader. This definitive guide to leadership
includes:
•
•
•
•

What good leadership looks like
How to build your own leadership style
Techniques to lead and influence others
How to build and execute your vision

Everything you need to know to become an authentic and dynamic leader.
Marianne Abib-Pech is the Founder of Leaders! a leadership consulting firm operating in Europe and Asia. She
started her own leadership journey in Arthur Andersen and rose from analyst to Global CFO of Shell Aviation, a multi
billion turnover business, in the short span of 10 years. She acquired and further honed her leadership skills through
the High Potential programme at General Electric and more generally by experiencing four different industries,
working in five different countries and with more than 45 different nationalities.
Marianne has always been passionate about finding and developing talent in her own teams. She designed and
implemented a programme for emerging leaders while at Shell Finance. The success of the programme laid out the
foundations of Leaders!
In her spare time, she sits on several boards of start-ups and is a regular columnist for Global Corporate Venturing,
The Huffington Post and The Independent
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