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Chess For Dummies, 4/e
James Eade
9788126579044
Games & Activities > Chess
Wiley ǀ Rs 599 ǀ 408pp ǀ Paperback
March 28, 2018

Your quick and easy guide to chess
Kings, queens, knights—does chess seem like a royal pain to grasp? Taking the intimidation out of this age-old
pastime, Chess For Dummies, 4th Edition is here to help beginners wrap their minds around the rules of the game,
make sense of those puzzling pieces, and start playing chess like a champ. From using the correct chess
terminology to engaging in the art of the attack, you'll get easy-to-follow, step-by-step explanations that
demystify the game—and give you an extra edge.
Chess isn't a game you can master—it's an activity that requires patience, strategy, and constant learning. But
that's all part of the fun and challenge! Whether you're playing chess online, in a tournament, or with a family
member or friend, this hands-on guide gets you familiar with the game and its components, giving you the knowhow to put the principles of play into action from the opening to the endgame.
•
•
•
•

Grasp the principles of play and the nuances of each phase of the game
Familiarize yourself with the pieces and the board
Pick the perfect chess board and set
Know each of the pieces and their powers

If you find yourself in a stalemate before you even begin a game, this friendly book helps you put your chess foot
forward!
Author Bio
James Eade became a US Chess Federation Chess Master in 1981. International organizations awarded him the
master title in 1990 (for correspondence) and in 1993 (for regular tournament play). Today, he writes about and
teaches chess.
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Discover Your True North
Becoming An Authentic Leader
Bill George
9788126558094

Business, Finance & Management > Motivational
Wiley ǀ Rs 699 ǀ 320pp ǀ Hardback
March 28, 2018

The Leadership Classic, Discover Your True North, expanded for today's leaders
Discover Your True North is the best-selling leadership classic that enables you to become an authentic leader
by discovering your True North. Originally based on first-person interviews with 125 leaders, this book
instantly became a must-read business classic when it was introduced in 2007. Now expanded and updated to
introduce 48 new leaders and new learning about authentic global leaders, this revisited classic includes more
diverse, global, and contemporary leaders of all ages. New case studies include Warren Buffett, Indra Nooyi,
Arianna Huffington, Jack Ma, Paul Polman, Mike Bloomberg, Mark Zuckerberg, and many others. Alongside
these studies, former Medtronic CEO Bill George continues to share his personal stories and his wisdom by
describing how you can become the leader you want to be, with helpful exercises included throughout the
book.
Being a leader is about much more than title and management skills—it's fundamentally a question of who we
are as human beings. Discover Your True North offers a concrete and comprehensive program for becoming an
authentic leader, and shows how to chart your path to leadership success.
Once you discover the purpose of your leadership, you'll find the true leader inside you. This book shows you
how to use your natural leadership abilities to inspire and empower others to excellence in today's complex
global world. Discover Your True North enables you to become the leader you were born to be, and stay on
track of your True North.
BILL GEORGE, former CEO of Medtronic, is a Senior Fellow at Harvard Business School (HBS), where he
teaches leadership in executive education programs. He was professor of management practice from 2004 to
2014. He is the author of four bestselling books: Authentic Leadership, True North, Finding Your True North,
and 7 Lessons for Leading in Crisis, and coauthor of True North Groups with Doug Baker. He serves on the
boards of Goldman Sachs, Mayo Clinic, and World Economic Forum, and has served on the board of
ExxonMobil, Novartis, and Target.
Start your own journey to discover your True North at www.DiscoverYourTrueNorth.org.
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Hiring Greatness
How to Recruit Your Dream Team and Crush the
Competition
David Perry
9788126578962

Business, Finance & Management >
Management
Wiley ǀ Rs 499 ǀ 256pp ǀ Hardback ǀ Royal
March 28, 2018

The Unprecedented Tell-All Guide Through the Intricacies of Executive Recruitment
The single greatest opportunity that an organization has to improve both performance and culture in one stroke lies in the hiring of a
new executive—the right executive. The fresh thinking of a skilled leader has the potential to unleash innovation, empower employees,
and generate wealth for the company. Similarly, a bad hire may mortally wound the organization and cause ripple effects throughout
the entire economy.
Hiring Greatness contains valuable insider strategies and tactics—previously only known to a handful of America's wealthiest, elite
head-hunters—to attract, recruit, and retain star executives. Authors David E. Perry and Mark J. Haluska have completed more than
1800 search projects across five continents, maintaining a 99.97% success rate, and negotiating more than $380 million in salaries. Like
magicians unveiling the hidden ‘tricks of the trade,' Perry and Haluska reveal:

•
•
•
•
•

How to systematically secure—and retain—the perfect talent for your company
How to keep recruiters from poaching your star executives (a good hire is relatively meaningless if they leave the company)
Twenty-three questions you must ask a potential headhunter
The language that makes your company the most compelling, and how HR lingo can repel the best talent
Four critical turnoffs that drive great candidates away from top companies

One company created $3.8 million of market value each hour, for six months, simply by hiring the right leader. Hiring Greatness takes
you behind the scenes of one of the world's most profitable and secretive industries, meticulously showing how any organization can
make monumental hiring decisions that lead to massive success.

Author Bio
DAVID E. PERRY, nicknamed the 'Rogue Recruiter' by the Wall Street Journal, has three decades experience recruiting senior
executives as Managing Partner of Perry-Martel International Inc. He has closed more than $300 million in deals on 5 continents with a
99.97% success rate. He pioneered the professional practices described in this book.
MARK J. HALUSKA is an executive search professional who has drawn attention from many of North America's better-known
boutique recruiting firms and choice corporate clients.
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Investing For Dummies, 8/e
Eric Tyson
9788126578993

Business, Finance & Management >
Personal Finance
Wiley ǀ Rs 599 ǀ 456pp ǀ Paperback
March 28, 2018

The easy way to invest in your financial future
In the world of investing, slow and steady wins the race. With this mantra in mind, trusted author and finance guru Eric
Tyson is back with the latest edition of the #1 bestselling book, Investing For Dummies, to help you achieve your
investment goals. Inside, he offers time-tested advice on how to develop a winning investment strategy that matches
your abilities with your expectations — all the while ensuring you're slowly and steadily growing your portfolio.
No matter where you are in your investment planning, the recommendations and strategies in this popular and easy-tofollow reference offer everything you need to ramp up your portfolio. From the tax laws that affect investing decisions to
the impact of the current political environment, this foolproof guide covers it all and gives you the confidence to invest
like the pros.
•
•
•

Develop and manage your portfolio in any market
Choose investments that match your goals
Navigate the world of online investing and robo advisors

Whether you're a millennial securing your first job, an employee rolling over a 401(k), a baby boomer looking to shore up
your nest egg prior to retirement — or anywhere in between — all the sound investment advice you need is at your
fingertips!
Author Bio
Eric Tyson is a nationally recognized personal finance counselor, writer, and lecturer. He has been featured and quoted
in hundreds of local and national news outlets. He has appeared on NBC's Today Show, ABC, CNBC, FOX News,
PBS Nightly Business Report, and CNN. He has also been heard on CBS national radio, NPR Sound Money, Bloomberg
Business Radio, and Business Radio Network.
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Leading With Emotional Courage
How to Have Hard Conversations, Create Accountability,
And Inspire Action On Your Most Important Work

Peter Bregman
9788126578849

Business, Finance & Management >
Management
Wiley ǀ Rs 499 ǀ 227pp ǀ Hardback ǀ Demy
March 28, 2018

The Wall Street Journal bestselling author of 18 Minutes unlocks the secrets of highly successful leaders and pinpoints
the missing ingredient that makes all the difference
You have the opportunity to lead: to show up with confidence, connected to others, and committed to a purpose in a way that
inspires others to follow. Maybe it’s in your workplace, or in your relationships, or simply in your own life. But great leadership—
leadership that aligns teams, inspires action, and achieves results—is hard. And what makes it hard isn’t theoretical, it’s practical.
It’s not about knowing what to say or do. It’s about whether you’re willing to experience the discomfort, risk, and uncertainty of
saying or doing it. In other words, the most critical challenge of leadership is emotional courage. If you are willing to feel
everything, you can do anything.
Leading with Emotional Courage, based on the author’s popular blogs for Harvard Business Review, provides practical, real-world
advice for building your emotional courage muscle. Each short, easy to read chapter details a distinct step in this emotional
“workout,” giving you grounded advice for handling the difficult situations without sacrificing professional ground. By building
the courage to say the necessary but difficult things, you become a stronger leader and leave the “should’ves” behind.
Theoretically, leadership is straightforward, but how many people actually lead? The gap between theory and practice is huge.
Emotional courage is what bridges that gap. It’s what sets great leaders apart from the rest. It gets results. It cuts through the
distractions, the noise, and the politics to solve problems and get things done. This book is packed with actionable steps you can
take to start building these skills now.

•
•
•
•

Have the courage to speak up when others remain silent
Be stable and grounded in the face of uncertainty
Respond productively to opposition without getting distracted
Weather others’ anger without shutting down or getting defensive

Leading with Emotional Courage coaches you to build your emotional courage, exercise it effectively, and create an environment
in which people around you take accountability to get hard things done.

Author Bio
PETER BREGMAN is the CEO of Bregman Partners, Inc., a company that helps senior leaders create accountability and inspire
collective action on their organization's most important work. He is the bestselling author of 18 Minutes: Find Your Focus, Master
Distraction, and Get the Right Things Done, named the best business book of the year on NPR, and selected by Publisher's
Weekly and the New York Post as a top 10 business book. He is also the author of Four Seconds: All the Time You Need to Replace
Counter-Productive Habits with Ones That Really Work, a New York Post top pick for your career in 2015.
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Managing for Happiness
Games, Tools, and Practices to Motivate Any Team

Jurgen Appelo
9788126578917

Business, Finance & Management >
Management
Wiley ǀ Rs 899 ǀ 304pp ǀ Paperback ǀ Royal
March 28, 2018

A practical handbook for making management great again
Managing for Happiness offers a complete set of practices for more effective management that makes work fun. Work
and fun are not polar opposites; they're two sides of the same coin, and making the workplace a pleasant place to be
keeps employees motivated and keeps customers coming back for more. It's not about gimmicks or 'perks' that
disrupt productivity; it's about finding the passion that drives your business, and making it contagious. This book
provides tools, games, and practices that put joy into work, with practical, real-world guidance for empowering
workers and delighting customers. These aren't break time exploits or downtime amusements—they're real solutions
for common management problems. Define roles and responsibilities, create meaningful team metrics, and replace
performance appraisals with something more useful. An organization's culture rests on the back of management, and
this book shows you how to create change for the better.
Somewhere along the line, people collectively started thinking that work is work and fun is something you do on the
weekends. This book shows you how to transform your organization into a place with enthusiastic Monday mornings.
•
•
•
•

Redefine job titles and career paths
Motivate workers and measure team performance
Change your organization's culture
Make management—and work—fun again

Modern organizations expect everyone to be servant leaders and systems thinkers, but nobody explains how. To
survive in the 21st century, companies need to dig past the obvious and find what works. What keeps top talent? What
inspires customer loyalty? The answer is great management, which inspires great employees, who then provide a
great customer experience. Managing for Happiness is a practical handbook for achieving organizational greatness.

Author Bio
JURGEN APPELO is pioneering management to help creative organizations survive and thrive in the twenty-first
century. He is the inventor of Management 3.0 workshops and CEO of the global business network Happy Melly.
Inc.com has called him a Top 50 Leadership Expert, a Top 50 Leadership Innovator, and a Top 100 Great Leadership
Speaker.
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Marketing For Dummies, 5/e
Jeanette Maw McMurtry
9788126579013

Business, Finance & Management >
Sales & Selling
Wiley ǀ Rs 599 ǀ 416pp ǀ Paperback
March 28, 2018

The classic, bestselling marketing guide, updated for the digital era
Marketing For Dummies, 5th Edition is the ultimate handbook for boosting your business. Whether you're a small
mom-and-pop shop, a local nonprofit, or a mid-size business looking to grow, the right marketing approach can
make your company or organization stand out from the crowd. This book shows you how to find, reach, and
engage with your customers in a way that brings in business. This new edition, updated to align with the latest
marketing revolution, introduces you to essential techniques including search engine, guerilla, global, and behavior
marketing. You'll learn where to find your people, and how to give them what they want—how they want it—using
behavioral techniques. You'll discover inexpensive online marketing and promotion tools, proving that budget
doesn't have to be an insurmountable obstacle. You'll find up-to-date marketing plans, resources, and examples
throughout to help you get out there and get your business noticed today!
Today's marketing treats every aspect of customer interaction—including customer service and the product itself—
as an opportunity to grow. This book shows you how to harness the power of these techniques to drive traffic,
boost sales, and move your business forward.
•
•
•
•

Turn web visibility into real-world traffic and sales
Reach the right people at the right time
Develop a cohesive marketing plan for any budget
Source locally, market dynamically, and connect with your community

Whether you're looking for fundamental marketing skills, seeking guidance on social media and analytics, or need
a full-blown comprehensive web marketing strategy, this book has you covered. Marketing For
Dummies, 5th Edition helps you open the door to a new, more successful phase of business.
Author Bio
Jeanette McMurtry, MBA, is a global authority, columnist, and keynote speaker on consumer behavior and
psychology-based marketing strategies. Her clients have included consumer and B2B enterprises ranging from
small start-ups to Fortune 100 brands. A marketing thought leader, she has contributed to Forbes, CNBC, Data &
Marketing Association, DM News, and Target Marketing magazine.
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Mergers & Acquisitions For Dummies
Bill Snow
9788126579006

Business, Finance & Management >
Mergers & Acquisitions
Wiley ǀ Rs 599 ǀ 368pp ǀ Paperback ǀ Royal
March 28, 2018

Mergers & Acquisitions For Dummies (9781119543862) was previously published as Mergers & Acquisitions For
Dummies (9780470385562). While this version features a new Dummies cover and design, the content is the same
as the prior release and should not be considered a new or updated product.
The easy way to make smart business transactions
Are you a business owner, investor, venture capitalist, or member of a private equity firm looking to grow your
business by getting involved in a merger with, or acquisition of, another company? Are you looking for a plainEnglish guide to how mergers and acquisitions can affect your investments? Look no further.
Mergers & Acquisitions For Dummies explains the entire process step by step—from the different types of
transactions and structures to raising funds and partnering. Plus, you'll get expert advice on identifying targets,
business valuation, doing due diligence, closing the purchase agreement, and integrating new employees and new
ways of doing business.
•
•
•

Step-by-step techniques and real-world advice for making successful mergers and acquisitions
Covers international laws and regulations
How to take advantage of high-value deals

Going beyond the case studies of other books, Mergers & Acquisitions For Dummies is your one-stop reference for
making business growth a success.

Author Bio
Bill Snow is an authority on mergers and acquisitions. He has held leadership roles in public companies, venturebacked dotcoms, and angel funded start-ups. His perspective on corporate development gives him insight into the
needs of business owners aiming to create value by selling or acquiring companies.
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OBJECTIONS
The Ultimate Guide for Mastering The Art and Science of
Getting Past No

Jeb Blount
9788126578818

Business, Finance & Management >
Sales & Selling
Wiley ǀ Rs 599 ǀ 240pp ǀ Hardback ǀ Demy
March 28, 2018

There are few one-size-fits-all solutions in sales. Context matters. Complex sales are different from one-call closes. B2B is different than
B2C. Prospects, territories, products, industries, companies, and sales processes are all different. There is little black and white in the
sales profession.
Except for objections. There is democracy in objections. Every salesperson must endure many NOs in order to get to YES.
Objections don’t care or consider:
• Who you are
• What you sell
• How you sell
• If you are new to sales or a veteran
• If your sales cycle is long or short – complex or transactional
For as long as salespeople have been asking buyers to make commitments, buyers have been throwing out objections. And, for as long
as buyers have been saying no, salespeople have yearned for the secrets to getting past those NOs.
Following in the footsteps of his blockbuster bestsellers Fanatical Prospecting and Sales EQ, Jeb Blount’s Objections is a comprehensive
and contemporary guide that engages your heart and mind.
In his signature right-to-the-point style, Jeb pulls no punches and slaps you in the face with the cold, hard truth about what’s really
holding you back from closing sales and reaching your income goals. Then he pulls you in with examples, stories, and lessons that
teach powerful human-influence frameworks for getting past NO - even with the most challenging objections.
What you won’t find, though, is old school techniques straight out of the last century. No bait and switch schemes, no sycophantic tiedowns, no cheesy scripts, and none of the contrived closing techniques that leave you feeling like a phony, destroy relationships, and
only serve to increase your buyers’ resistance.
Instead, you’ll learn a new psychology for turning-around objections and proven techniques that work with today’s more informed, in
control, and skeptical buyers. Inside the pages of Objections, you’ll gain deep insight into:
• How to get past the natural human fear of NO and become rejection proof
• The science of resistance and why buyers throw out objections
• Human influence frameworks that turn you into a master persuader
• The key to avoiding embarrassing red herrings that derail sales calls
• How to leverage the “Magical Quarter of a Second” to instantly gain control of your emotions when you get hit with difficult
objections
• Proven objection turn-around frameworks that give you confidence and control in virtually every sales situation
• How to easily skip past reflex responses on cold calls and when prospecting
• How to move past brush-offs to get to the next step, increase pipeline velocity, and shorten the sales cycle
• The 5 Step Process for Turning Around Buying Commitment Objections and closing the sale
• Rapid Negotiation techniques that deliver better terms and higher prices
As you dive into these powerful insights, and with each new chapter, you’ll gain greater and greater confidence in your ability to face
and effectively handle objections in any selling situation. And, with this new-found confidence, your success and income will soar.
JEB BLOUNT is CEO at Sales Gravy, Inc., and one of the most sought-after and transformative speakers in the world today. He
optimizes organizations by coaching people to reach peak performance—fast—through enhanced emotional intelligence and
interpersonal skills in sales, leadership, customer experience, channel management, and strategic account management. He is the
bestselling author of numerous books, including Fanatical Prospecting, Sales EQ, Fanatical Military Recruiting, People Follow
You, and People Buy You.
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Penny Stocks For Dummies
Peter Leeds
9788126579037

Business, Finance & Management >
Personal Finance
Wiley ǀ Rs 599 ǀ 336pp ǀ Paperback ǀ Royal
March 28, 2018

Want to make a big bet for an even bigger return? Start thinking small!
While the majority of penny stocks are very risky, choosing the right ones can be extremely lucrative. Written by
penny stock expert Peter Leeds—also known as The Penny Stock Professional—this hands-on, friendly guide takes
the guesswork out of investing in penny stocks and gives you the knowledge to make smart investment choices that
can yield big returns. In no time, you'll have the confidence and know-how to properly identify and purchase
winning penny stocks—and get in on the ground floor of small cap stocks that can bring you high rewards.
Updated and expanded since its previous publication, this new edition of Penny Stocks For Dummies provides the
latest information, advice, and tools you need before considering investing in penny stocks. Once you determine
investing in penny stocks is for right you, you'll find expert guidance on identifying growth trends and market
sectors positioned for rapid growth, finding undiscovered penny stocks, and understanding the fundamentals of a
potential investment in penny stocks.
•
•
•
•

Get the knowledge to better identify and purchase lucrative penny stocks
Identify growth trends and market sectors positioned for growth
Grasp the basics of penny stocks and make sound investments
Find undiscovered penny stocks

If you don't have a lot to invest right now but want to multiply what you do have, penny stocks are for you!
Author Bio
Peter Leeds is a highly respected authority on penny stocks who has been quoted in major media outlets and
published in Forbes and Business Excellence Magazine. His popular Peter Leeds Stock Picksnewsletter, available
at www.peterleeds.com, has sold more than 42,000 subscriptions.

Pan Macmillan India

Rights: Indian Subcontinent

ADVANCE INFORMATION

Stock Investing For Dummies
Paul Mladjenovic
9788126579020

Business, Finance & Management >
Investments & Securities
Wiley ǀ Rs 599 ǀ 384pp ǀ Paperback ǀ Royal
March 28, 2018

Grow your stock investments in today's changing environment
Updated with new and revised material to reflect the current market, this new edition of Stock Investing For
Dummies gives you proven strategies for selecting and managing profitable investments. no matter what the
conditions. You'll find out how to navigate the new economic landscape and choose the right stock for different
situations—with real-world examples that show you how to maximize your portfolio.
The economic and global events affecting stock investors have been dramatic and present new challenges and
opportunities for investors and money managers at every level. With the help of this guide, you'll quickly and easily
navigate an ever-changing stock market with plain-English tips and information on ETFs, new rules, exchanges, and
investment vehicles, as well as the latest information on the European debt crisis.
•
•
•
•

Incorporate stocks into your investment portfolio
Understand and capitalize on current market conditions
Balance risk and reward
Explore new investment opportunities

Stock Investing For Dummies is essential reading for anyone looking for trusted, comprehensive guidance to ensure
their investments grow.

Author Bio
Paul Mladjenovic is a Certified Financial Planner and investing educator with more than 33 years of experience. The
owner of Prosperity Network, he writes and teaches extensively on common stocks and related investments. Paul is
the author of all previous editions of Stock Investing For Dummies and High-Level Investing For Dummies.
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The Persuasion Code
How Neuromarketing Can Help You Persuade Anyone,
Anywhere, Anytime
Christophe Morin
9788126578900
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Wiley ǀ Rs 599 ǀ 352pp ǀ Hardback ǀ Royal
March 28, 2018

The Persuasion Code
Capture, convince, and close—scientifically
Most of your attempts to persuade are doomed to fail because the brains of your audience automatically reject messages that disrupt
their attention. This book makes the complex science of persuasion simple. Learn to develop better marketing and sales messages
based on a scientific model; NeuroMap™. Regardless of your level of expertise in marketing, neuromarketing, neuroscience or
psychology: The Persuasion Code: How Neuromarketing Can Help You Persuade Anyone, Anywhere, Anytime will make your personal
and business lives more successful by unveiling a credible and practical approach towards creating a breakthrough persuasion
strategy.
This book will satisfy your interest in neuromarketing, scientific persuasion, sales, advertising effectiveness, website conversion,
marketing strategy and sales presentations. It’ll teach you the value of the award-winning persuasion model NeuroMapTM : the only
model based on the science of how your customers use their brain to make any decision including a buying decision. You will
appreciate why this scientific approach has helped hundreds of companies and thousands of executives achieve remarkable results.

•
•
•
•

Written by the founders of SalesBrain who pioneered the field of neuromarketing
SalesBrain has trained more than 100,000 executives worldwide including over 15,000 CEO
Includes guidance for creating your own neuromarketing plan
Advance your business or career by creating persuasive messages based on the working principle of the brain.

Author Bio
CHRISTOPHE MORIN, PHD, is an expert on the effect of advertising on the brain. He is an adjunct faculty member of Fielding
Graduate University, where he teaches courses in Media Neuroscience. He is the recipient of multiple speaking and research awards.
He co-founded SalesBrain in 2002.
PATRICK RENVOISE, an expert in complex sales, teaches new messaging strategies based on brain science. By using the latest
discoveries in cognitive biases, he has helped hundreds of companies and thousands of professionals close complex deals worth
billions of dollars. Patrick co-founded SalesBrain and has received numerous marketing and speaking awards.
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WEconomy
You Can Find Meaning, Make A Living, and
Change the World
Peter Bregman
9788126578863
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March 28, 2018
***100% of Author Royalties are being donated to charity in keeping with the belief that WEconomy can indeed change the world by
empowering families in developing communicates to lift themselves out of poverty with the small business training these book sales are
providing. Track your individual impact on a global scale with the specific code on your book’s back cover at WE.org.
Your guide to ‘Business with Benefits'... for All!
Purpose and profit are powerful human motivators. Combined, this power can change the world.
WEconomy is your guidebook to the greatest evolution in business since the assembly line. Discover the secret to achieving purpose
with profit in your career and company, all while driving positive impact.
Do you crave more meaning in your job? This book is your roadmap. Are you seeking to inspire employees? CEOs are discovering that
purpose is the key to increasing productivity and retaining top performers. If you’re in sales, unleash the power of purpose to inspire
customers to be passionate brand ambassadors. If you are an aspiring social entrepreneur, learn how to massively scale your mission.
Get paid to change the world — who wouldn’t want to be the person doing that?
Uncover the methods of megastars like Oprah Winfrey, Earvin “Magic” Johnson, and Sir Richard Branson, who make the world a better
place through purposeful—and highly successful—business strategies. The stellar authorial team share in candid detail, the setbacks and
achievements they experienced building successful enterprises and charities—with purpose.
With the tips inside this book, you, your business, or your charity can:
• Find a cause that drives you and your career goals to new heights
• Create a job that you love and be celebrated by your peers, boss, and industry
• Inspire brand fanatics to stay loyal to you, your company, and your cause
• Add a halo to your product, grow your geographic reach, innovate for “the next big thing,” engage Boomers to Gen Z, and
much more!
This is your blueprint for living by your personal values, achieving career success, and changing the world.
Purpose and profit are the greatest human motivators. This is the definitive roadmap for bringing the power of both forces together—
achieving purpose with profit in your career, company, and changing the world.
CRAIG KIELBURGER is a New York Times bestselling author who has written twelve books. He co-founded WE Charity, lifting more than
one million people from poverty. He is an MBA graduate with 15 honorary doctorates. His purpose is helping others discover their
purpose. Craig lives in Toronto with his wife Leysa and son Hilson.
DR. HOLLY BRANSON, after achieving medical and physiology degrees from University College London and working as a doctor, joined
the Virgin Group's Leadership team, dedicating her time to her passions: people, culture, and purpose. She is Chair of Virgin Unite, a
founder and trustee of Big Change and Co-Chair of WE Day UK. Holly lives in London with her husband Freddie Andrewes and their
twins Etta and Artie.
MARC KIELBURGER is a syndicated colum-nist read by millions. He co- founded ME to WE Social Enterprise, engaging millions of
customers to drive social change. He is a Harvard and Oxford graduate, and Rhodes Scholar. He believes that purpose-driven business
will change the world. Marc lives in Toronto with his wife Roxanne and daughters Lily-Rose and Violette.
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Praise for WEconomy:
“WEconomy shows us, in surprising and engaging stories, how a yearning to succeed in career can also be a calling to contribute to the
betterment of society. This is a playbook for those of us who are obsessed with a purposeful life at home and at work.” -Satya Nadella,
CEO of Microsoft
“Full of inspiring examples and practical ideas, WEconomy is a must read for any in business – large or small – looking to harness
among their colleagues the power of that most natural and potent of human instincts – a sense of purpose.” -Paul Polman, CEO of
Unilever
“The WEconomy, is a blueprint for businesses wanting to achieve success while making the world a better place. Businesses that see the
human, not just the customer - and see the whole person, not just a payroll number. Through engaging stories and personal
experiences the authors show us that the WEconomy is happening now, and importantly, WE are all responsible for its success.” - Sara
Blakely, founder/owner of Spanx brand
"The biggest growth market for companies today is to join in the cause of solving society's ills. WEconomy is a fresh and innovative
guide for galvanizing all of us to action." -Tom Wilson, Chair of the U.S. Chamber of Commerce and CEO of Allstate
“Is it possible to merge purpose with work? Yes! WEconomy inspires us to channel our diverse backgrounds, experiences, and talents
into serving causes that really matter to us and our communities.” -Lynne Doughtie, U.S. Chair and CEO of KPMG
“WEconomy is an indispensable handbook for anyone who sees the need to improve the world, who wants to retain and engage
employees — or simply has a mandate to drive profitability.” — Jane Francisco, editor in chief, Good Housekeeping
"As global citizens, it is important that we all decide how we can help build a better future for everyone who inhabits this planet. A
planet we must come to realize we all share. In the WEconomy, Holly, Marc and Craig share, not only entertaining and insightful
stories, but top tips on how, both personally and professionally, we can work together to achieve just that.” -Scooter Braun,
Entrepreneur and Founder of SB Projects
“As people continue to look for meaningful ways they can uniquely contribute personally and professionally to this
world, WEconomy illustrates ways we can all do good and do well.” -Pete Carroll, Head Coach of the Seattle Seahawks, NFL
Champions
“Through fun, inspiring and revealing stories the authors, not only bring the WEconomy to life, but bring the reader along for the ride.
As the most connected generation in history, never before has there been such an incredible opportunity to make the ‘WE’ a powerful
movement for positive change.“ - Ed Sheeran, Grammy Award-winning singer / songwriter
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